
Promotional and sponsorship opportunities:  

the most requested solutions



Guide map and exhibition catalogue

Guide maps and catalogues are the most requested tools during and after the 

exhibition and are used by all trade operators: visitors, international buyers, journalists, 

guests and speakers, etc.

• Company logo on the guide map, map back cover, banners

• Advertising pages,  company logo in the exhibitors directory, catalogue back cover 



Maximum brand exposure

To get the best brand visibility inside and outside the expo 

center:

• revolving doors at the south and west entrance

• railway bridge banner (south entrance)

• promotional floating items in front of pavillions A-C 

• banners at the west entrance



Digital marketing

To get in touch with your clients before, during and after the exhibition thanks to:

• our newsletters sent to all Enada visitors

• company logo, photoes and news concerning your company                                 

on the Enada web site

• posts in all Enada social media



More digital and physical solutions are available. 

Please ask for the complete catalogue, we can help you find the sponsorship that 

will suit your needs

For information:

ENADA TEAM

Orietta Foschi, Brand Manager

orietta.foschi@iegexpo.it

Eleonora Giovannini,  sales account

eleonora.giovannini@iegexpo.it

Amanda Reggiani, sales account

amanda.reggiani@iegexpo.it


